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TAKE NOTES!

When you see the pencil and clipboard at the top left corner



FLASHBACK

Usable Information



Usable Information is. . .

Relevant

Specific

Supportive

Connects with the big 
topic/issue/question in 
some way

Provides evidence or 
factual proof

Provides details

AND



The Five ñFeaturesò of a Website

ÅThe TYPE of site

ÅThe PEOPLE involved

ÅThe CREDIBILITY factor

ÅThe BACKGROUND and 

CONNECTIONS

ÅThe PURPOSE



TYPE OF WEBSITE

Identifying the 



Find the TYPEðLook at the URL

ÅPrivate pages
ï~ or %

ïhttp://www.hsd401.org/ty

ee/Index_files/Web%20E

val%20and%20Citations/

web%20eval.htm

ïhttp://www.gse.harvard.e

du/~ddl/

ÅDomain (extensions)

ï.com

ï.net/.org

ï.gov/.mil/.us

ï.edu

Always look at the 

TOP LEVEL domain of 

the URL and its 

EXTENSION

If it isnôt a 

PRIVATE 

page, it is a 

SITE page!



Practice 1

ÅGo to Google

ÅType in a search for ONE of the topics 

on your paper

ÅSelect a site link 

ÅLook at the URL

ïWhat does it tell you?

ïIs it a personal page?

ïDoes the URL extension ñfitò with the 

content?



PEOPLE INVOLVED

Finding the



Find the publisher

The publisher of a site 

should match or make 

sense with the siteôs 

purpose or content.

Typically the PUBLISHER can be found at the bottom of 

ANY site page, or at the bottom of the HOMEPAGE



Page Creator

The Person/Organization

ÅWho created the content?

ÅIs the page creator the 

same as the content 

creator?

ÅE-mail address provided?

Credentials

ÅAre credentials posted?

ÅWhat are his/her 

credentials?

ÅDo these credentials 

relate to the website 

content?

Often the ñcreatorò of a site includes SEVERAL people, 

a company or organization.  



Page Creator


